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LILAC Conference DefinitionLILAC Conference Definition
What is Information Literacy?What is Information Literacy?

 The conference defines information literacy as the The conference defines information literacy as the 
ability to find, use, evaluate and communicate ability to find, use, evaluate and communicate 
information. We see it as the cornerstone of information. We see it as the cornerstone of 
learning and an essential skill in this digital age learning and an essential skill in this digital age 
and era of lifeand era of life--long learning. Media coverage of long learning. Media coverage of 
reports such as the Google Generation and Digital reports such as the Google Generation and Digital 
Britain demonstrate how information literacy Britain demonstrate how information literacy 
skills are increasingly being recognized by those skills are increasingly being recognized by those 
outside the library profession as being essential outside the library profession as being essential 
for all.for all.

(www.lilac.com)



Business & ILBusiness & IL

Research demonstrates that despite Research demonstrates that despite 
the failure of the business the failure of the business 

community to embrace the concept community to embrace the concept 
of information literacy, IL skills are in of information literacy, IL skills are in 

fact highly valued in the field.fact highly valued in the field.

((KlusekKlusek and Bornstein, 2006)and Bornstein, 2006)



Deciphering LiteracyDeciphering Literacy

 Information LiteracyInformation Literacy
VSVS

 Library LiteracyLibrary Literacy
VSVS

 Technology LiteracyTechnology Literacy

((KlusekKlusek & Bornstein 2006)& Bornstein 2006)



Business Student TendenciesBusiness Student Tendencies
A.A. More task oriented than those in humanities/social sciencesMore task oriented than those in humanities/social sciences
B.B. Less prone to browsing and more demanding of target Less prone to browsing and more demanding of target 

informationinformation
C.C. Prefer electronic resources over print resourcesPrefer electronic resources over print resources
D.D. Overrate owns knowledge and proficiency in using the Overrate owns knowledge and proficiency in using the 

library/business librarylibrary/business library
E.E. Some librarians not familiar with specialized business resourcesSome librarians not familiar with specialized business resources..
F.F. Prefer to work in groups for team based infoPrefer to work in groups for team based info--seeking sessionsseeking sessions
G.G. Find satisfaction in immediate tradeFind satisfaction in immediate trade--offs for time spent offs for time spent 

researching vs. relevant information over long term = potential researching vs. relevant information over long term = potential 
dissonancedissonance

H.H. In Business Academia: In Business Academia: PUSHPUSH (encouragement by faculty & (encouragement by faculty & 
availability of resources availability of resources vsvs PULLPULL (time & cost & value (time & cost & value 
constraints)constraints)

I.I. One individual of the group identified as One individual of the group identified as ““research specialist,research specialist,””
relieving others of the responsibilityrelieving others of the responsibility

J.J. Lack of properly fostered research skillsLack of properly fostered research skills

(Atkinson 1997 & Simon 2009)(Atkinson 1997 & Simon 2009)



Challenges of Business ILChallenges of Business IL
Lavin (1995): Business information Lavin (1995): Business information 
A.A. Inherent abundanceInherent abundance
B.B. DiverseDiverse
C.C. Specialization of business resourcesSpecialization of business resources
D.D. Complex nature of business inquiriesComplex nature of business inquiries

Business Pundits contend: There is no traditional basic BusinessBusiness Pundits contend: There is no traditional basic Business ILIL
Information Literate Discipline #1 Information Literate Discipline #1 ≠≠ Information Literate Discipline #2Information Literate Discipline #2

(Cooney 2005)(Cooney 2005)



The Business ProfessorThe Business Professor……....

FiegenFiegen, Cherry & Watson study on  , Cherry & Watson study on  
information literacy assessments in a information literacy assessments in a 
business curriculum at Cal State business curriculum at Cal State ––
San Marcos in 2001 found:San Marcos in 2001 found:
““Throughout the process, professors Throughout the process, professors 
often indicated a sense of being often indicated a sense of being 
overwhelmed by the vastness of the overwhelmed by the vastness of the 
information literacy outcomes.information literacy outcomes.””

((FiegenFiegen 2002)2002)



Table 1Table 1

(Seiler 2011)



Study ResultsStudy Results……..
 Business School SearchesBusiness School Searches

•• High: Carnegie Mellon High: Carnegie Mellon –– 1747 hits1747 hits
•• Low: Dartmouth Low: Dartmouth –– 2 hits2 hits
•• Average: 208 hitsAverage: 208 hits

 University SearchesUniversity Searches
•• High: Columbia High: Columbia –– 11744 hits11744 hits
•• Low: Dartmouth Low: Dartmouth –– 238 hits238 hits
•• Average: 1844 hitsAverage: 1844 hits

 Combined Business & University SearchesCombined Business & University Searches
•• Business as Highest % of Total: Carnegie Mellon Business as Highest % of Total: Carnegie Mellon 

68.7%68.7%
•• 22ndnd Highest : Stanford 35.5%Highest : Stanford 35.5%
•• Average of Combined Total Hits: 2052Average of Combined Total Hits: 2052



BRINGING THE GAPBRINGING THE GAP………………
FACULTYFACULTY Bring:                Bring:                
 Course ObjectivesCourse Objectives
 Assessment InstrumentsAssessment Instruments

LIBRARIANS Bring:

• Information Literacy Standards

•Search Strategies

Information Literacy Infused Curriculum

• Matching of course objectives with info 
literacy competencies

(Fiegen 2002)



Analysis PointsAnalysis Points

 Google Search Engines: Pros v ConsGoogle Search Engines: Pros v Cons
 ““Information LiteracyInformation Literacy”” v Information v Information 

LiteracyLiteracy
 IL in School Culture/School IdentityIL in School Culture/School Identity
 Website Exposure Website Exposure vsvs Proprietary Proprietary 

CharacteristicsCharacteristics

(Seiler 2011)(Seiler 2011)



INFORMATION LITERACY ADOPTION INFORMATION LITERACY ADOPTION 
BEFOREBEFORE……..

LIBRARIANS

PROFESSORS

UNIVERSITY

BUSINESS
COMMUNITY

MBA
STUDENTS

(Seiler 2011)



INFORMATION LITERACY ADOPTION INFORMATION LITERACY ADOPTION 
AFTERAFTER……..

BUSINESS 
COMMUNITY

UNIVERSITY

PROFESSORS/
LIBRARIANS

MBA 
STUDENTS

(Seiler 2011)



Beyond this ResearchBeyond this Research

 Creating a commonly accepted IL Creating a commonly accepted IL 
language/formulaslanguage/formulas

 Necessary updates to University IL in Necessary updates to University IL in 
Public/Website/School/CulturePublic/Website/School/Culture

 LongLong--Term Term 
Librarian/Professor/Business Librarian/Professor/Business 
Community PartnershipsCommunity Partnerships

 YOUR SCHOOL & THEIR WEBSITE??? YOUR SCHOOL & THEIR WEBSITE??? 


